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Target Market
	The main objective of the Organic Juice Company is to become the new legend in organic fruit processing, an objective which will be achieved through the adoption of healthier, newer and safe modes of procession their farm products. Taking into consideration this particular objective, in reciprocates that the target market for this company will be the middle-aged people, a market with the ability to appreciate the quality of the juice, its price while at the same time taking into consideration the efforts put in place to ensure their health safety. These will include students, teachers, doctors and the general population in urban and suburban areas.
Gender and Age specification
	Based on the above argument, the product of this company does not touch on the issue of gender, therefore, the company’s market target is not gendered. This is because it rolls down each and every person’s thirst of having a naturally prepared fruit juice. In addition to this, in relation to age sensitivity, the fruit juice market is age specific. Although the juice may be taken by virtually anyone, the company market campaign will focus on reaching the middle-aged adults and college students. This is because drinks refresh minds and this particular age bracket needs regular mind refreshers for a good output at the end of the day.
Financial status of the target market
	Since the fruit juice does not demand a higher purchasing power, the target market for this product does not essentially require to possess a specific financial status. This makes it easy for the product to be able to gain its popularity fast thus ensure a fast rate of success (Teixeira, 2014). In addition to the above argument, it is also rational to set the price of the juiced fruit to be fairly affordable so as to ensure that the students, which are a part of the targeted market, are able to purchase the product.
Quality and Talent Analysis
	For a successful launch of this product, the company requires its target market, most importantly, to be in a position to appreciate the amount of technology employed processing the fruits in order to come up with this product, also it is important for the target market to realize the benefits of taking natural juice as opposed to other available manufactured soft drinks for refreshment. Therefore, it is right to argue that for this marketing plan to work, the target market needs to possess a considerable amount of information about technological advancements in fruit processing as a talent.
Majority of customer location
	Based on the speculated age bracket for the product, a majority of the customers will be found in urban regions and regions nearing institutions such as colleges, hospitals and movie theatres (Teixeira, 2014), this basically translates to urban and suburban centres. This is because the drink is aimed at providing a means of refreshment to its customers, and based on the above analogy, it is the employed youth and those who experience long hours of mental exercise that require this drink most. Therefore, it is the right conclusion that students in colleges, medical personnel, tutors and teachers are the appropriate customers for this drink.
4 P’s of Marketing
	A successful launch of a product in the market requires a consideration of different factors that affect its marketability. These include the product itself in relation to the target market, the price of the product, the place of retail and distribution and finally the mode of promotion employed (Ettenson, Conrado, & Knowles, 2013). For instance, a company might launch a good product but advertise it in a way that does not reach its target market. This leads to the product failure. In relation to the natural fruit juice, The P in Product will be the most important component in ensuring the success of the product. This is because the quality of the product will be the ultimate drive to getting the market to realize its importance. Through diversification of the fruits used, the branding used and the technology employed to ensure the safety of the end product, the product aspect will play an integral role in ensuring a successful launch of the product.
	In addition to this, in concentration in the product aspect of the marketing methodology, will make it easier for the company to bring out the uniqueness of this fruit juice in contrast to its competing brands of drinks. Through this, it will be possible for the juice to gain popularity faster, a move that will accelerate the sales and in turn, lead to the realization of higher returns on investment.
	The rate of success of a product launch is directly affected by the product promotion approach employed. Product promotion entitles different modes of advertising. For a successful product promotion, the approach must incorporate a great understanding of the target market, ways in which attention from the customers will be achieved among other important factors (Teixeira, 2014). 
Most profitable method of advertising
	In regards to the fruit juice product, the best mode of advertising would be through the internet. This is because due to technology advancements, the internet has continuously made the economic world a global village, it has formed the ultimate backbone of information flow and dissemination (Tavor, 2011). In contrast with other traditional marketing methods such as mainstream media that targeted a wide range of people with different age groups, purchasing powers and talents, the internet is able to develop social categories where a type of information is able to pass through different people belonging to the same age, purchase power or even social status. For instance, posting an ad in a Facebook group belonging to students of a particular institution will ensure that that particular group will receive the information.
	The internet also provides a large continuous audience which is looking for information, through this, a company is able to capture the attention of the intended target through the posting of videos of the product in popular sites (Nosrati, Karimi, Mohammadi, & Malekian, 2013). In addition to this, this form of advertising does not require much capital input from the company and it is able to reach a large number of potential customers.
Success probability of the product
	There has been an increase in the intake of fruit juices around the globe. For instance, the average consumption of juice was 0.4 litre for a single person in the seventies. this amount rose to 4.0 litres in the year 1998 (Gul, Akpinar, Dagistan, Yilmaz, & Gulcan, 2008). It further increased to about ten litres after ten more years. This shows that the demand for fruit juice is constantly on an increasing trend which provides assurance for the success of this product.
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